SELL-OUT VALUE

In comparison to the first 14 days of

PHARMACY MARKET AFTER 14 DAYS OF April 2022

In comparison to the first 14 days of
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Number of days off in researched periods: April 2021 (5), March 2022 (4), April 2022 (4).
Sales value in retail prices (excl. VAT). Presented data relate to sale of products used in treatment, prophylaxis and maintenance categorized and included in the

pharmacy data database operated by PEX PharmaSequence (Omnibus). Products are classified according to the registration status.
Special medical dietary products = dietary products for special medical and nutritional uses.
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